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This seminar combines three purposes – to introduce new or continuing doctoral students to faculty in or affiliated with the Ph.D. program; to introduce students to the field of communication research through a loosely historical account of its emergence as a field of study in 20th century American universities; and to provide an introduction to some themes of interest in my own work.

This multiplicity of aims promises variety but also threatens incoherence. To keep variety from obliterating conceptual clarity, I will ask visitors to spend a little time in their presentations identifying where they link up (if they do) to the history of communication research and what scholars or texts or intellectual battles are points of orientation or touchstones for them in their own work.

Required Textbook (available at Columbia University Bookstore): John Durham Peters and Peter Simonson, eds., Mass Communication and American Social Thought: Key Texts 1919-1968 (2004) (hereafter MCAST)

Sept. 8 Introduction: What Is Communication and How Has It Been Studied?

Sept. 15 The Discovery of Mass Communication as Phenomenon and as Danger

Jane Addams in MCAST, 25-30

Harold Lasswell in MCAST, 47-50

Walter Lippmann, “The World Outside and the Pictures in Our Heads” from Public 

   Opinion, 1922

John Durham Peters, “Dialogue and Dissemination”

Michael Schudson, “Why Conversation Is Not the Soul of Democracy”

Edward Bernays in MCAST, 51-58

Sept. 22 Mass Communication, Mass Society, and the Dilemma of Mass Democracy

Walter Lippmann, “The Disenchanted Man” in MCAST. 36-42

Robert and Helen Lynd in MCAST, 58-74

John Dewey, “Public Opinion” in The New Republic 30 (May 3, 1922) 286-88.

James Madison, Federalist No. 10

Michael Schudson, Discovering the News, pp. 119-131

Daniel Bell in MCAST, 364-373

Sept. 29 Communication and the Discovery of Culture

George Stocking, “Franz Boas and the Culture Concept in Historical Perspective” in Stocking, Race, Culture, and Evolution (New York: Free Press, 1968) 195-233.

John S. Gilkeson, Jr., “The Domestication of ‘Culture’ in Interwar America, 1919-1941 in David K. von Keuren, The Estate of Social Knowledge (Baltimore: Johns Hopkins University Press, 1991) 153-174.

Clifford Geertz, “The Impact of the Concept of Culture on the Concept of Man” in Geertz, The Interpretation of Cultures (New York: Basic Books, 1973).

James Carey, “A Cultural Approach to Communication” in Carey, Communication as Culture, 13-36

Oct. 6 The Mainstream of Mass Communication Research
Paul Lazarsfeld, “Administrative and Critical Communications Research” in MCAST 166-174

Paul Lazarsfeld and Robert Merton, “Mass Communication, Popular Taste, and Organized Social Action,” MCAST 230-242

Paul Lazarsfeld, Table from “Communication Research and the Social Psychologist,” MCAST p. 242.

Kurt Lang and Gladys Engel Lang, “The Unique Perspective of Television and Its Effect: A Pilot Study” in MCAST 328-338

Thelma McCormack, “Social Theory and Mass Media” MCAST 457-465

George Gallup and Saul Rae, “A Powerful, Bold, and Unmeasurable Party?” in MCAST, 128-134

Theodor Adorno, “A Social Critique of Radio Music,” MCAST 210-215

Max Horkheimer, “Art and Mass Culture” in MCAST, 157-166

Oct. 11 History and Journalism History      Guest: Andie Tucher

NOTE: THIS CLASS MEETS TUESDAY OCT 11 12-2. Room TBA.

David Paul Nord, “The Practice of Historical Research” in Guido Stempel, David Weaver, and H. Cleve Wilhoit, eds., Mass Communication Research and Theory (2003)

Peter Novick, “The ‘Objectivity Question’ and the American Historical Profession” (1988)

Andie Tucher, “Rethinking Journalism History” (conference paper, Organization of American Historians, St. Louis, 2000)

Oct. 20 The Mainstream and Its Critics: The Discovery of Power 

Elihu Katz and Paul Lazarsfeld, Personal Influence (Glenc oe, IL: Free Press, 1955) (selections)

Todd Gitlin, “Media Sociology: The Dominant Paradigm,” Theory and Society 6 (1978) 205-253.

MCAST Readings: 

Cantril and Allport (#17)

Hughes (#19)

Lowenthal (#30)

Berelson (#41)

Mills (#55)

Minow (#65)

Schiller (#67)

OCT 21 CONFERENCE ON THE 50th ANNIVERSARY OF KATZ AND LAZARSFELD’S PERSONAL INFLUENCE

This is a day-long academic conference on campus at Casa Italiana. Members of the seminar are encouraged to attend. Various scholars will present papers reflecting on Personal Influence and Elihu Katz will respond.

Oct. 25 12 Noon Discovery and Rediscovery of the Audience

PLEASE NOTE SPECIAL TIME TUESDAY AT 12, NOT THURSDAY AT 10. Room TBA. 
Reflections on the Oct. 21 conference

New Audience Studies: Janice Radway, Reading the Romance (Chapel Hill: University of North Carolina Press, 1984) (selections)

Nov. 3 Guest: Todd Gitlin

Todd Gitlin, Media Unlimited (New York: Henry Holt, 2002) 12-117.

Nov. 10 Guests: Robbie McClintock and Frank Moretti (11-12)

10-11: The Discovery of Political Institutions

Michael Schudson, “The Sociology of News Production” in James Curran and Michael 

   Gurevitch, eds. Mass Media and Society (London: Edward Arnold, 1991)

Michael Schudson, “Four Approaches to the Sociology of News” in James Curran and   

   Michael Gurevitch, eds., Mass Media and Society (London: Hodder Arnold,2005) 4th 

   Ed.

Daniel Hallin and Paolo Mancini, “Speaking of the President: Political Structure and 

   Representational Form in U.S. and Italian Television News” Theory and Society 13 

   (1984) 829-850.

Susan J. Pharr, “Media as Trickster in Japan: A Comparative Perspective” in Susan J.

    Pharr and Ellis S. Krauss, eds., Media and Politics in Japan (Honolulu: University of

   Hawaii Press, 1997) 19-43.

Nov. 17 What’s Left to Discover or Rediscover?

Specific topics to be determined.

Nov. 24 THANKSGIVING (no class)

Dec. 1 Communication Technology and the “Strong Program” in Communication Studies

Elizabeth Eisenstein, The Printing Revolution in Early Modern Europe (Cambridge: Cambridge University Press, 1983) 42-91.

Ian Hutchby, “Technologies, Texts, and Affordances,” Sociology 35 (2001) 441-456.

 Brian Rappert, “Technologies, Texts, and Possibilities,” Sociology 37 (2003) 565-580.

Dec. 8 Guest: Eli Noam

Paper Topic:

     Write 10-15 pp selecting one topic that should be “discovered” or bears rediscovery to understand (mass) communication in human affairs. Explain why you chose this topic.

     Offer an example, in some detail, to illustrate why introducing or re-introducing this topic will help us understand something important. Alternatively, offer a critique of some contemporary (1990s to the present) analysis of media or society that is weak because it fails to consider the topic you propose.
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